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BUSINESS PLANNING
The ABCs of Writing Winning Business Plans: How to prepare a business plan that others will want to read and invest in. Garrett Sutton and Robert T. Kiyosaki. New York: Business Plus, 2005.

The Business of Bliss: How to Profit from Doing What You Love. Janet Allon. New York: Hearst Books,  2004.

Creating a Business Plan for Dummies.  Veeche Curtis. Hoboken, NJ: For Dummies, 2014.

Business Plans Kit for Dummies. Steven D. Peterson, Peter E. Jaret, and Barbara Findlay Schenck. 5th edition.  Hoboken, NJ: For Dummies, 2016.

The Complete Book of Business Plans: Secrets of Writing Powerful Business Plans. Joseph Covello and Brian Hazelgren. 2nd ed. Naperville, IL: Sourcebooks, 2006. 

The Complete Idiot’s Guide to Business Plans. Gwen Moran and Sue Johnson. New York: Alpha Books, 2011.

How to Write a Business Plan. Mike P. McKeever.  13th edition. Berkeley, CA: Nolo Press, 2016.

How to Write a Business Plan: Create Your Strategy; Forecast Your Finances; Produce a Persuasive Plan. Sunday Time Creating Success Series. 5th ed. Brian Finch.  New York: Kogan Page, 2016.

Inc. Yourself: How to Profit by Setting Up Your Own Corporation. Judith H. McQuown. 11th ed. Franklin Lakes, NJ: Career Press, 2014.

The Secrets to Writing a Successful Business Plan: A Pro Shares A Step-by-Step Guide to Creating a Plan That Gets Results. Hal Shelton. 2nd ed. Rockville, MD: Summit Valley Press, 2017.

Starting a Business All-In-One For Dummies. By Consumer Dummies.  Hoboken, NJ: For Dummies, 2015

Successful Business Plan: Secrets & Strategies. Rhonda Abrams. 6th ed.  Palo Alto, CA: Planning Shop, 2014.

Writing a Convincing Business Plan. Arthur R. DeThomas and Lin Grensing-Pophal.  4th edition. New York: Barron’s Educational Series, 2015.

FRANCHISES AND BUYING A BUSINESS
The Complete Guide to Buying a Business.  Fred S. Steingold, Attorney. 4th edition. Berkeley, CA: Nolo Press, 2015.

The Educated Franchisee: Find the Right Franchise for You. Rick Bisio. 3rd ed. Tasora Books, 2017.

E-Myth Revisited: Why Most Small Businesses Don’t Work and What to Do About It. Michael E. Gerber. Revised Ed. HarperCollins, 2004.

Franchise Bible: How to Buy a Franchise or Franchise Your Own.  7th ed. Erwin J. Keup. Irvine, CA: Entrepreneur Press, 2012.

Franchise Your Business: The Guide to Employing the Greatest Growth Strategy Ever. Mark Siebert. Irvine, CA: Entrepreneur Press, 2016.

How to Buy a Business Without Being Had: Successfully Negotiating the Purchase of a Small Business.  Jack Gibson. Trafford, 2010.

HBR Guide to Buying A Small Business: Think big, Buy small, Own your own company.  Richard S. Ruback and Royce Yudkoff.  Harvard Business Review Press, 2017.

Street Smart Franchising. Joe Mathews, Don DeBolt and Deb Percival. 2nd ed. Irvine, CA: Entrepreneur Press, 2011.

BOOKKEEPING
Accounting for Small Business Owners.  Berkely, CA: Tycho Press,  2015. 

Accounting for the Numberaphobic: A Survval Guide for Small Business Owners.  Dawn Fotopulos.  New York: AMACOM, 2014.

The Accounting Game: Basic Accounting Fresh from the Lemonade Stand. Darrell Mullis and Judit Orloff.  Revised ed. Naperville, IL: Sourcebooks, 2008.

Bookkeeping All-in-One for Dummies. Consumer Dummies. Hoboken, NJ: For Dummies, 2015.

E-Z Bookkeeping. Barron’s E-Z Series. 4th ed. Kathleen Fitzpatrick and Wallace W. Kravitz. Barron’s Educational Series, 2010.

Finance for Non-Financial Managers.  Gene Siciliano.  2nd Ed. Briefcase Books div. of McGraw-Hill Education, 2014.

Keeping the Books: Basic Recordkeeping and Accounting for Successful Small Business. Linda Pinson. 7th ed. Chicago: Kaplan Business, 2007.

The McGraw-Hill 36-Hour Course in Finance for Nonfinancial Managers. Robert A. Cooke, H. George Shoffner, Susan Shelly. 3rd ed. New York: McGraw-Hill, 2010.

Simple Numbers, Straight Talk, Big Profits: 4 Keys to Unlock Your Business Potential. Greg Crabtree. Greenleaf Book Group Press, 2011.

STORE AND WINDOW DESIGN
Contemporary Visual Merchandising. Jay Diamond. 5th edition. Carmel, IN: Pearson, 2010.   

Inspired Retail Space: Attract Customers, Build Branding, Increase Volume. Corinna Dean. Gloucester, MA: Rockport Publishers, 2005. 

New Retail.  Raul A. Barreneche. New York: Phaidon Press, 2008.

New Trends in Visual Merchandising: Retail Display Ideas that Encourage Buying. Judy Shepard. South Salem, NY: RSD Publishing, 2012. 

Reengineering Retail: The Future of Selling in a Post-Digital World. Doug Stephens. Vancouver, B.C.: Figure 1 Publishing, 2017.   See also The Retail Revival. 

The Retail Revival: Reimagining Business for the New Age of Consumerism. Doug Stephens. Hoboken, NJ: Wiley & Sons, 2013.   

Retail Spaces: Small Stores No. 2.  Judy Shepard, Retail Design Institute. South Salem, NY: RSD Publishing, 2013.  

Signs Sell: Harnessing the Power of Your Interior Advertising.   Rick Segel and Matthew Hudson, in cooperation with FASTSIGNS International. Kissimmee, FL: Specific House Publishing, 2014.

Silent Selling: Best Practices and Effective Strategies in Visual Merchandising. Judith Bell and Kate Turnus. 5th edition. New York: Fairchild Publications, 2017.

Store Design: A Complete Guide to Designing Successful Retail Stores.  William Green. Roselle, IL: Zippy Books, 2011.

Store Design and Visual Merchandising: Creating Store Space that Encourages Buying. Claus Ebster and Marion Garaus.  New York: Business Expert Press, 2011.

Stores of the Year (annual) by Judy Shepard. New York: Visual Profile Books, 2016 (etc.). 

Visual Merchandising: Windows and in-store displays for retail. Tony Morgan.  3rd ed.  London: Laurence King Publishing, 2016. 

Visual Merchandising and Display. Martin M. Pegler.  6th edition. New York: Fairchild Books, 2011. Note: 7th edition, with new co-author Anne Kong, due out in 2018.

Stores and Retail Spaces 12.  The Institute of Store Planners and the editors of  Visual Merchandising and Store Designers magazine.  Cincinnati, OH: ST Media Group, 2011.

Ultimate Shop Design. Llorenc Bonet Delgado. New York: teNeues Publishing Group, 2006.  

EMPLOYEE RELATIONS
1001 Ways to Energize Employees. Bob Nelson. New York: Workman Publishing, 1997.  
Note: 1,001 Ways to Engage Employees coming in May, 2018 from Career Press, Wayne, NJ.

1501 Ways to Reward Employees. Bob Nelson. Reprint edition. New York: Workman Publishing Company, 2012.

The First-Time Manager. Loren B. Belker, Jim McCormick and Gary S. Topchik. 6th ed. New York: AMACOM, 2012.

Hiring Your First Employee: A Step-by-Step Guide.  Fred S. Steingold. Berkeley, CA: Nolo Press, 2008

Managing for Dummies. Bob Nelson and Peter Economy. 3rd edition.  Hoboken, NJ: For Dummies, 2010.  

Nickel and Dimed: On (Not) Getting By in America.  Barbara Ehrenreich. 10th anniversary edition. New York: Picador, 2011.

Not My Circus, Not My Monkeys: Why the Path to Transformational Customer Experience Runs Through Employee Experience. Lance Gibbs. Austin, TX: Lioncrest Publishing, 2017.

The Power of Positive Leadership: How and Why Positive Leaders Transform Teams and Organizations and Change the World. Jon Gordon. Hoboken, NJ: Wiley & Sons, 2017.

CUSTOMER SERVICE
The Customer Rules: The 39 Essential Rules for Delivering Sensational Service. Lee Cockerell. New York:Crown Business, 2013. 
Customer Service Training 101: Quick and Easy Techniques That Get Great Results. Renee Evenson. 3rd ed. New York: AMACOM, 2017.

Customers for Life: How to Turn that One-Time Buyer into a Lifetime Customer. Carl Sewell and Paul B. Brown. Rev. ed. New York: Currency, 2002.  

Delight Your Customers: 7 Simple Ways to Raise Your Customer Service from Ordinary to Extraordinary. Steve Curtin. New York: AMACOM, 2013.

Delivering Knock Your Socks Off Service. Performance Research Associates. 5th edition. New York: AMACOM, 2011. 

How to Wow: 68 Effortless Ways to Make Every Customer Experience Amazing by Adrian Swinscoe. Carmel, IN: Pearson, 2016.

Hug Your Customers: The Proven Way to Personalize Sales and Achieve Astounding Results. Jack Mitchell. New York: Hyperion, 2003. 

No Thanks, I'm Just Looking: Sales Techniques for Turning Shoppers into Buyers. Harry J. Friedman. Hoboken, NJ: John Wiley & Sons, 2012.

Smile: Sell More with Amazing Customer Service.  Kirt Manecke. Milford, MI: Solid Press, 2012. Also The Training Guide for Smile, 2015.

Super Service:  Seven Keys to Delivering Great Customer Service. Jeff Gee and Val Gee. 2nd edition. New York: McGraw-Hill, 2009.

Zingerman’s Guide to Giving Great Service. Ari Weinzweig. New York: Hyperion, 2004. 

ADVERTISING AND MARKETING
1001 Ideas to Create Retail Excitement. Edgar A. Falk. Rev. ed. Upper Saddle River, NJ: Prentice Hall, 2003. 

The Big Moo: Stop Trying to Be Perfect and Start Being Remarkable.  The Group of 33. Edited by Seth Godin.  New York: Portfolio, 2005. 

Do It! Marketing: 77 Instant-Action Ideas to Boost Sales, Maximize Profits, and Crush Your Competition. David Newman.  New York: AMACOM, 2013

Engagement Marketing: How Small Business Wins in a Socially Connected World. Gail F. Goodman. New York: Wiley & Sons, 2012.

Guerrilla Marketing in 30 Days.. Jay Conrad Levinson and Al Lautenslager. 3rd edition Irvine, CA: Entrepreneur Press, 2014. 

Guerrilla Social Media Marketing: 100+ Weapons to Grow Your Online Influence, Attract Customers, and Drive Profits. Jay Conrad Levinson. Irvine, CA: Entrepreneur Press, 2011.

How to Write a Marketing Plan.  John Westwood. Philadelphia, PA: Kogan Page, 2016.

Jab, Jab, Jab, Right Hook: How to Tell Your Story in a Noisy Social World. Gary Vaynerchuk.  New York: HarperBusiness, 2013.

Marketing to Millennials: Reach the Largest and Most Influential Generation of Consumers Ever. Jeff  Fromm and Christie Garton. New York: AMACOM, 2013.

Purple Cow: Transform Your Business by Being Remarkable. Seth Godin.  2nd edition. New York: Portfolio, 2009. 

Small Business Marketing Strateges.  All-in-One for Dummies. By Consumer Dummies. Hoboken, NJ: For Dummies, 2016.

The Tipping Point: How Little Things Can Make a Big Difference. Malcolm Gladwell. Boston: Back Bay Books, 2002.

What Women Want: The Science of Female Shopping. Paco Underhill. Reprint ed. New York: Simon & Schuster, 2011.

ONLINE RETAILING
101 Ways to Promote Your Web Site. Susan Sweeney. 8th edition. Gulf Breeze, FL:  Maximum Press, 2010.

Don't Make Me Think, Revisited: A Common Sense Approach to Web Usability. Steve Krug. 3rd ed. San Francisco: New Riders, 2014.

Facebook Marketing All-in-One For Dummies. Andrea Vahl, John Haydon and Jan Zimmerman. 3rd ed. Hoboken, NJ: For Dummies, 2014.

Marketing Your Retail Store in the Internet Age. Bob Negen and Susan Negen. Hoboken, NJ: Wiley & Sons, 2006.  

Starting an Online Business All-in-One for Dummies. Shannon Belew and Joel Elad. 4th ed.   Hoboken, NJ: For Dummies, 2014.

Success Secrets of the Online Marketing Superstars.  Mitch Meyerson. Irvine, CA: Entrepreneur Press, 2015.


ALTERNATIVE MANAGEMENT STYLES
Ben & Jerry’s Double-Dip: How to Run a Values-Led Business and Make Money Too.  Ben Cohen, Jerry Greenfield, and Meredith Maran.  New York: Simon & Schuster, 1998.

The Business of Good: Social Entrepreneurship and the New Bottom Line. Jason Haber. Irvine, CA: Entrepreneur Press, 2016.
The Ecology of Commerce: A Declaration of Sustainability.  Paul Hawken.  Reprint ed. New York: HarperBusiness, 1994.

Humanizing the Economy: Co-operatives in the Age of Capital. John Restakis.  New Society Publishers, 2010.

Leadership is an Art. Max DePree.  Reprint ed. New York: Currency, 2004.

The Magnetic Leader: How Irresistible Leaders Attract Employees, Customers, and Profits. Roberta Chinsky Matuson. Routledge, 2017.

The Soul of a Business: Managing for Profit and the Common Good. Tom Chappell. New York: Bantam Books, 1996.  

A Stake in the Outcome: Building a Culture of Ownership for the Success of Your Business.  Jack Stack and Bo Burlingame. New York: Currency, 2003.

BUY LOCAL MOVEMENT
Big Box Swindle: The True Cost of Mega-Retailers and the Fight for America’s Independent Businesses. Stacy Mitchell. Boston: Beacon Press, 2007. 
Local Dollars, Local Sense: How to Shift Your Money from Wall Street to Main Street and Achieve Real Prosperity. Michael Shuman. Corvallis, OR: Community Resilience Guides, 2012
The Local Economy Solution: How Innovative, Self-Financing "Pollinator" Enterprises Can Grow Jobs and Prosperity. Michael Shuman.  White River Junction, VT: Chelsea Green Publishing, 2015
Locavesting: The Revolution in Local Investing and How to Profit From It. Amy Cortese. Hoboken, NJ: Wiley & Sons, 2011.

RETAIL PROFILES
The 10 Rules of Sam Walton: Success Secrets for Remarkable Results.  Michael Bergdahl and Rob Walton. Hoboken, NJ: Wiley & Sons, 2006.

The Bear Necessities of Business: Building a Company with Heart.  Maxine Clark and Amy Joyner. Hoboken, NJ: Wiley & Sons, 2006. 

Business as Unusual: My Entrepreneurial Journey, Profits with Principles. New ed.  Anita Roddick. West Sussex, England: Anita Roddick Press, 2005.

Delivering Happiness: A Path to Profits, Passion, and Purpose. Tony Hsieh, CEO of Zappos. Reprint ed. New York: Grand Central Publishing, 2013.

The Everything Store: Jeff Bezos and the Age of Amazon. Brad Stone. Boston: Back Bay Books, 2014.

A Lapsed Anarchist’s Approach to Building a Great Business (Zingerman’s Guide to Good Leading). Ari Weinzweig.  Ann Arbor, MI: Zingerman’s Press, 2010.

Minding the Store: A Memoir. Stanley Marcus. Denton, TX: University of North Texas Press, 2001.

The Nordstrom Way to Customer Service Excellence. Robert Spector.  Hoboken, NJ: Wiley & Sons, 2005.

The Wal-Mart Effect: How the World's Most Powerful Company Really Works--and How It's Transforming the American Economy. Charles Fishman. New York: Penguin Books, 2006.

RETAILING IN GENERAL
BUYOLOGY: Truth and Lies About Why We Buy. Martin Lindstrom. New York: Crown Business, 2010.

Call of the Mall: How We Shop. Paco Underhill. New York: Simon & Schuster, 2004.

The Complete Idiot’s Guide to Starting and Running a Retail Store. James E. Dion. New York: Alpha Books, 2008.

Guerrilla Retailing.  Jay Conrad Levinson, Elly Valas, and Orvel Ray Wilson.  Boulder, CO: The Guerilla Group Press, 2005. 

Minding My Business: The Complete, No-Nonsense, Start-to-Finish Guide to Owning and Running Your Own Store. Adeena Mignogna. New York: Skyhorse Publishing, 2013.

The New Rules of Retail: Competing in the World’s Toughest Marketplace. Robin Lewis and Michael Dart. 2nd edition. New York: St. Martin’s Press, 2014. (See also Retail’s Seismic Shift)

The Profitable Retailer: 56 surprisingly simple and effective lessons to boost your sales and profits. Doug Fleener.  Boston, MA: Acanthus Publishing, 2005. 

Retail 101: The Guide to Managing and Marketing Your Retail Business. Nicole Reyhle and Jason Prescott. New York: McGraw-Hill Education, 2014.

Retail Business Kit for Dummies. Rick Segel. 2nd edition.  Hoboken, NJ: For Dummies, 2009.

The Retail Doctor's Guide to Growing Your Business: A Step-By-Step Approach to Quickly Diagnose, Treat, and Cure. Bob Phibbs. Hoboken, NJ: John Wiley & Sons, 2010.

Retail in Detail: How to Start and Manage a Small Retail Business. Ronald L. Bond. 3rd ed. Irvine, CA: Entrepreneur Press, 2005. 

The Retail Sales Bible: The GREAT Book of G.R.E.A.T. Selling. Rick Segel and Matthew Hudson. Kissimmee, FL: Specific House, 2011.

Retail's Seismic Shift: How to Shift Faster, Respond Better, and Win Customer Loyalty. Michael Dart with Robin Lewis. New York: St. Martin’s Press, 2017.

Shops that POP!: 7 Steps to Extraordinary Retail Success. Pam Danzinger and Jennifer Lorenzetti. Ithaca, NY: Paramount Market Publishing, 2016.

Small Time Operator: How to Start Your Own Business. Bernard B. Kamoroft. 13th ed. Willits, CA: Bells Springs Publishing, 2013.

Start and Run a Gift Shop: What you need to do to turn your idea into reality. Val Clark. 2nd edition. Oxford, England: How to Books Ltd., 2009. 

Start and Run a Retail Business. James E. Dion and Ted Topping. 3rd ed. North Vancouver, Canada: Self-Counsel Press, 2008.
	
Start Your Own Retail Business and More. The Staff of Entrepreneur Media and Ciree Linsenmann. Irvine, CA: Entrepreneur Press Startup Series, 2015. 

Up Against the Wal-Marts: How Your Business Can Prosper in the Shadow of the Retail Giants. Don Taylor and Jeanne Smalling Archer. 2nd ed. New York: AMACOM, 2005.

What No One Ever Tells You About Starting Your Own Business: Real Life Start-up Advice from 101 Successful Entrepreneurs. Jan Norman. 2nd ed. Chicago: Kaplan Business, 2004. 

Why We Buy: The Science of Shopping. Paco Underhill. Revised Ed. New York: Simon & Schuster, 2008.









WEBSITES FOR RETAILERS

U.S. GOVERNMENT WEBSITES
www.commerce.gov An access point for locating government and business information, sponsored by the U.S. Department of Commerce.

www.irs.gov The official website of the Internal Revenue Service.

www.osha.gov The website of the Occupational Safety and Health Administration (OSHA)  of the U.S. Department of Labor.

www.sba.gov The entry point into the U.S. Small Business Administration site, with information about starting and financing a business.  For the Small Business Development Centers, go to www.sba.gov/sbdc.

www.uscis.gov The website of the U.S Citizenship and Immigration Services (USCIS) division of the Department of Homeland Security. Formerly the U.S. Immigration and Naturalization Service.

SMALL BUSINESS WEBSITES
www.amiba.net  Extensive buy local information from the organization the American Independent Business Alliance.

www.americanexpress.com/ShopSmall ‎ Sponsored by American Express, this site has a variety of tools for independent businesses as well as information about Small Business Saturday. 

https://bealocalist.org The website of BALLE, the Business Alliance for Local Living Economies, with information about joining the buy local movement.

www.bizmove.com A commercial site with many articles about small business.

www.bplans.com A website with sample business plans and how-to advice.

http.businessbookpress.com Articles on buying or selling a business.

www.businessownersideacafe.com “A fun approach to serious business,” with articles, message forums and a newsletter

www.entrepreneur.com Includes Entrepreneur magazine’s lists of today’s top franchises.

www.franchise.org The website of the International Franchise Association, a member organization for franchisors and franchisees.

www.Inc.com The magazine Inc.'s website, with articles on starting and growing a business.

www.mainstreet.org The Main Street program is a national movement aimed at improving all aspects of the downtown or central business districts in older U.S. towns and cities.

www.nrf.com National Retail Federation, the world’s largest trade organization.

www.RetailOwner.com Articles and software relating to inventory control and cash flow from The Retail Owners Institute.

www.SCORE.org Online counseling and information about local SCORE chapters from the Service Corps of Retired Executives.

www.SmallBusinessSchool.org A website based on Hattie Bryant's popular PBS series formerly known as Small Business 2000 (includes an episode about Orange Tree Imports). Currently not available.

www.specialtyretail.com Information for cart and kiosk vendors from Specialty Retail magazine.

www.StartupJournal.com The Wall Street Journal's landing page for business information.
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